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Customer

Loyalist 

• Retain customers and turn them into loyal –
retaining existing customers and building long 
term loyalty

• Convince considerers to trial – growing our 
customer base in the relatively easiest way 
(communication target 35-54 years olds)

• Bring rejectors to consideration and then trial –
still growing customer base

Growing business by building the potential customer base with brand building focus, 
while maintaining focus on own customers
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